
The National Eisteddfod

The National Eisteddfod is Wales’ largest festival, held alternately 
in north and south Wales, celebrating the Welsh language and 
culture of Wales.  

Its history can be traced back to the court of the Lord Rhys in 
1176, with the modern day Eisteddfod held every year bar one 
since 1861.

The festival has evolved and developed greatly over the past ten 
years, with over 1,000 events held across the Maes (site) during 
the eight-day festival.  

The Eisteddfod also plays host to over 200 competitions, with 
many of these held in the main Pavilion during the week.  

The other events are held across the Maes, some in semi-
permanent buildings and others in attractive tents and yurts, 
such as Tŷ Gwerin and Caffi Maes B.  

We know the Eisteddfod and the community project are unique.  
Our brand needs to celebrate and embrace this uniqueness.

Information on the festival and all events can be found online, 
www.eisteddfod.wales

http://www.eisteddfod.wales/




The project

The Eisteddfod is looking to rebrand the festival and the organisation over the 
next year. 

The Eisteddfod festival is an iconic brand, the word itself is known across the 
world, and our brand needs to reflect this, with the word playing a central part 
in any graphic.

Typography is very important to us.  With so many events and activities held 
during the week and the community project, the typography must be strong 
and instantly recognisable – emphasising the uniqueness of the festival and 
the project and its central place in the culture of Wales.

The successful agency will need to deliver a brand which overcomes a number 
of challenges.

The Eisteddfod itself organises a wide range of events and activities during 
festival week, in a number of venues across the Maes.  Some of these venues 
have a strong following, and the brand needs to be able to encompass the 
personality of these venues and genres, whilst retaining its general appeal to 
visitors;

The Eisteddfod is held in a different location every year, and local ownership is 
an important part of the two year community project which precedes the 
festival itself.  However, this means that we have three elements at work at 
any one time:

• The current year brand 
• The community project brand 
• The corporate brand, depicting the National Eisteddfod as an organisation 

working nationally throughout the year.

We are keen to have a single identity which can encompass everything in one 
brand which is strong enough to give each element its own personality / 
freedom without diluting the main message.

The Eisteddfod is a wide-ranging festival, offering events and activities across 
all cultural genres to appeal to people of all ages. 

Our brand must sit comfortably with all sections of our audience, and must 
enable us to do general promotional work as well as specific targeted 
campaigns for one age-group or interest group.



We need a brand which will celebrate the different cultural genres, a brand 
we can use to highlight individual events and activities as well as 
promoting the concept of the project from the outset.  

Our brand must work for more than one year; it must be easy to adapt, 
without incurring major costs every year, but we must also ensure that it 
has a vibrancy which will continue to appeal to visitors and local people 
year on year.

The Eisteddfod brand must work across a wide range of platforms, which 
include:

• Eisteddfod website: www.eisteddfod.cymru / www.eisteddfod.wales
and electronic newsletter

• Social media: www.facebook.com/eisteddfod; @eisteddfod; 
@eisteddfod_eng; www.instagram.com/eisteddfod/

• Print: including official programme, map, promotional booklet and 
booklet for Welsh learners

• Consumer advertising: both online and print
• On-site branding: including all kind of signage, timetables and banners
• Promotional materials: including posters, tickets etc. for community 

events
• Merchandise: including bags, mugs etc.
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Next Steps

If you would like to be considered for the Eisteddfod branding
project, send a digital portfolio and document outlining why you
would like to be considered for the project to 
gwenllian@eisteddfod.org.uk by 11 December 2017.

The portfolio should include examples of brands developed in the 
past, showing how they work across a range of platforms and 
situations.

You should also include examples of bilingual design and examples
of designing programmes or complex documents if possible.

We will consider the expressions of interest and will contact a 
number of agencies and / or individuals early in the new year to 
invite them to meet the team early in January to discuss the 
project, before presenting a formal application for the work before
the end of February.

The successful designer / agency will be invited to meet with the 
Eisteddfod team to discuss brand values before starting the Design 
work, and the Eisteddfod team will be involved in all elements of 
the process.

The brand will be first introduced in the 2019 Eisteddfod List of 
Competitions in June 2018, and will be seen across the board from 
August 2018 onwards, following the Cardiff National Eisteddfod.

Contact Gwenllïan Carr, Head of Communications at the Eisteddfod 
on 0845 4090 400 / 07825 241 149 / gwenllian@eisteddfod.org.uk
for an informal conversation in the first instance.

For background information on the Eisteddfod, go online, 
www.eisteddfod.wales. 
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